
Opportunities in  
sustainable electronics

Considering brands that promote their sustainability, only the top five 
received a positive response of more than 25%. 

Can you seize this opportunity to claim the sustainability space  
through material and input differentiation? 

WHICH BRANDS ARE SUSTAINABLE? 

Primary drivers

QUALITY (72%)

PERFORMANCE (70%)

PRICE (65%)

ENERGY EFFICIENCY (62%) 

Secondary drivers
SAFETY

CUSTOMER REVIEWS

 SUSTAINABILITY 

WARRANTY

 MATERIALS 

Other
RECOMMENDATIONS

 BRAND 

ORIGIN

33% 31%

APPLE SAMSUNG AMAZON MICROSOFT GOOGLE

29% 29% 26%

After respondents established that materials 
are the biggest contributor to sustainability, 
we asked which materials rated highest.    

Research participants cited these attributes 
to define the sustainability of a consumer 
electronic device:  

THE MOST  
SUSTAINABLE MATERIALS

WHAT IS SUSTAINABILITY?

MATERIALS (49%)

END OF LIFE (25%) SAFETY (3%)

INPUTS (25%)

 BIOPLASTICS (56%) 

RECYCLED PLASTICS (41%)

GLASS (37%)

METAL (28%)

PLASTICS (19%)

Are you prepared to take advantage of 
the halo effect of bioplastics? 

Are you familiar with the only 
engineering bioplastic—Eastman Trēva™  
engineering bioplastic? 

PURCHASE DRIVERS

SURVEY 
SIZE

625
Knowledgeable electronics 

consumers 

AGE RANGE

18–60 
Men and women

TIMING
Aug. 28 to 

Sept. 14, 2018



This is where consumers look for reliable information about sustainable materials. 

LOUD AND CLEAR

Packaging Brand website Retail website Advertising Sales team Social media
80% 69% 63% 42% 42% 35%

Innovate. Differentiate. Communicate the advantages of your sustainable materials. 

For complete survey results and interpretation for your brand, 
go to eastman.com/Electronics.

Participants had strong opinions about what makers of “sustainable” electronics devices need to do better. 

Brands need to offer more sustainable 
materials and promote them more 
aggressively. (See LOUD AND CLEAR)

Actively avoid  
harmful materials. 

Let us know if a material is  
harmful to the environment. 

Three of four consumers are willing 
to pay more for devices with 
sustainable materials.

UNMET NEEDS

89% 81% 79% 75%

SP-MBS-8635     3/19

Although the information and recommendations set forth herein are presented in good faith, Eastman Chemical 
Company (“Eastman”) and its subsidiaries make no representations or warranties as to the completeness or 
accuracy thereof. You must make your own determination of its suitability and completeness for your own use, 
for the protection of the environment, and for the health and safety of your employees and purchasers of your 
products. Nothing contained herein is to be construed as a recommendation to use any product, process, equipment, 
or formulation in conflict with any patent, and we make no representations or warranties, express or implied, 
that the use thereof will not infringe any patent. NO REPRESENTATIONS OR WARRANTIES, EITHER EXPRESS 
OR IMPLIED, OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, OR OF ANY OTHER NATURE ARE 
MADE HEREUNDER WITH RESPECT TO INFORMATION OR THE PRODUCT TO WHICH INFORMATION REFERS 
AND NOTHING HEREIN WAIVES ANY OF THE SELLER’S CONDITIONS OF SALE. 

Safety Data Sheets providing safety precautions that should be observed when handling and storing our products 
are available online or by request. You should obtain and review available material safety information before 
handling our products. If any materials mentioned are not our products, appropriate industrial hygiene and other 
safety precautions recommended by their manufacturers should be observed.

© 2019 Eastman. Eastman brands referenced herein are trademarks of Eastman or one of its subsidiaries or are 
being used under license. The ® symbol denotes registered trademark status in the U.S.; marks may also be 
registered internationally. Non-Eastman brands referenced herein are trademarks of their respective owners.
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